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Australian Made pushes to keep consumers informed on where their food comes from

The Australian Made Campaign is supporting the call from the seafood industry for an
extension of country-of-origin labelling to fast food outlets.

The seafood industry is calling for fish and chip shops to display the country of origin of the
fish they sell, to arm consumers with all of the facts about the seafood they are buying.

“Shoppers want to know the source of the food they consume, particularly when it comes to
seafood, because they have doubts about some environments and more confidence in
others,” Australian Made Chief Executive, lan Harrison, said.

“There is a great level of trust in the quality of Australian seafood because of our clean,
green environment and high safety standards.”

As it stands, the country-of-origin of raw seafood sold anywhere in Australia must be
provided, but if it is to be cooked for immediate consumption, the same rules do not apply.
At present only the Northern Territory has country-of-origin laws that apply to cooked
seafood, although new legislation will come into effect in South Australia next month.

“It would make good business sense for fast food outlets across the country to supply
Australian produce and aggressively market it as such,” Mr Harrison said.

“We believe in helping consumers make informed choices, and the extension of country-of-
origin labelling to cooked food where practical would be another step in the right direction.”

Consumers can look for the green-and-gold ‘Australian Seafood’ logo to identify genuine
Aussie seafood.

NOTE TO MEDIA



Australian Made Australian Grown
Australian Made‘Ch-ivef >IIE>‘(eCL.J”tive,A lan Harfisdn, is availat;le fJor ihterviiew and visivo‘n oppc;rt'ﬂnities; Please
contact us if you would like to schedule a time.

ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO

The Australian Made, Australian Grown (AMAG) logo is a registered certification trademark and can only be
used on products that are registered with the not-for-profit organisation Australian Made Campaign Limited.
The strict set of rules governing the logo’s use also require that it must always be used with one of five
descriptors; ‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or ‘Australian’
(for export use only). To use the logo goods must meet the criteria set out in the Australian Consumer Law as
well the more stringent Australian Made, Australian Grown Logo Code of Practice. More than 1700 businesses
are registered to use the AMAG logo, which can be found on more than 10,000 products sold here and around
the world.

Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205.

www.australianmade.com.au
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